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ABSTRACT

This independent study aimed at studying the marketing mix factors that affected the students’ decision
in renting an accommodation and studying renting behaviors of the University of Phayao’s students, Muang
district, Phayao province. The data collection was drawn from the questionnaires distributed to the University
of Phayao’s students who stayed at the off-campus private dormitories. They were 400 full-time undergrad
students. The data analysis was done by adopting descriptive statistic including frequency, percentage and mean.

The results indicated that every of distinctive personal factors had influence on the students’ decision
in renting the off-campus private dormitories. The majority of the students were the male medical students whose
ages ranged between 19-21 years old. Their monthly allowance was not exceed 5000 baht. Most of the students
had preference in renting the private accommodation. They decided to rent the room by themselves. They knew
the information about the dormitories by word of mouth.

Consider each of the marketing mix factors influencing the University of Phayao’s students’ decision
in renting an accommodation, it was found as follows:

In terms of product, the overall mean was 3.86, which was at high level. The samples paid attention
to the availability of the internet service the most. On the other hand, the least important service was the
availability of the telephone in the room.

As for the price, the overall mean was 3.85, which was at high level. The students paid attention
to the standardization of the rent at high level. The least important aspect was paying the rent by money transfer
service.

Concerning place, the overall mean was 4.04, which was at high level. The students focused

on travelling conveniently at high level. The least important aspect was the close proximity to communities.



With regard to promotion, the overall mean was 3.49, which was at a moderate level. The sample
group were interested in the knowledge of the dormitories by word of mouth from those they knew at high level.

The least important aspect was advertising in newspaper and radio.
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4.6 YAANAN (Persondlity) MHNEEN ANHOEFARANEN TuAns1ei

ra9yARaGIinlgnsrauauassaduIndanfidum iumndawAn  uazranadosiy
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Qx=f(Px,T,Py,S,..)
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